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Home Country

A hot tub, a storm... a pool table

There was Steve,
our resident cowboy,
sitting at the round
table in the Mule Barn
truck stop, doodling on
paper. Other members
of the world dilemma
think tank gravitated
to Steve’s table.

Steve appeared to be
oblivious of the rest of
us. “Downspout,” he
mumbled.

Doc nodded at Herb.
“Downspout, Herb.”

“I thought so, too,”
Herb said.

“Oh hi guys,” said
Steve.

“So Steve...
spout?”

“Hot tub,” Steve said,

down-

as if that cleared every-
thing wup. “For the
cabin. You know. I'm go-
ing to put in a hot tub.”

“And you need a
downspout for this?”
Herb said.

“For the rain,” Steve
said.

We looked at him.

“No water,” Steve
said. “You know, at the
cabin.”

“Let’s see if I have
this right,” Dud said.
“You want to put a hot
tub in at your cabin
and you don’t have wa-
ter.”

“Exactly.”

“So you need a
downspout...?”

“For when it rains,”
Steve said. “To fill the
hot tub.”

“Okay. So how will
you get it hot?”

“Going to wrap cop-
per tubing around the
stovepipe in the cabin,
you see, and then send
it on out to the hot tub.
The tub will be outside
on the porch.”

“You don’t have a
porch.”

“But I will by the
time I get the hot tub
built,” Steve explained.
“I'll bet that copper
tubing will heat that
water right up and
then I can have a good
soak up there any time
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I want.”

“Not quite,” said
Doc. “Not the way I fig-
ure it.”

Steve looked at him.
“Why not?”

“If the water comes
down the downspout,
around the stovepipe
through the copper
tubing and then out-
side to the hot tub, it
looks to me like the
only time you can soak
in the tub is in a rain-
storm.”

Steve thought about
that for a minute. Then
sipped his cold coffee.
Loretta heated it up.

“And Steve,” said
Doc, “you ever been on

Slim Randles

that mountain when
the lightning’s pop-
ping? If you’re in that
hot tub, with your
moustache flopping
around in the wind
while you watch the
surrounding country-
side explode, well ...”
Steve wiped out
what he was drawing
with the pencil and
started in on a fresh

napkin.

He looked up after a
few minutes. “Pool
table,” he said.

It’s a good thing
dreams are free.

Brought to you by the
soon-to-be-announced
syndicated radio program,
“Home Country.” We
thought you should be
warned.
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Visit our website at
www.williamscpas.com

Dave
Chickering

Weekily Tax Tip. . .

The 2009 American Recovery and Reinvestment Act, which was passed
in the spring of 2009, created a new tax credit for tax years 2009 and
2010. The new ‘“Making Work Pay” credit is equal to 6.2% of the
earned income of an individual taxpayer, limited to a credit of $400
($800 on a joint return) subject to certain income related restrictions.

To see if you are eligible to claim this credit or to discuss any other tax
related issues, please call Dave or Alli @ Williams & Company for a no
obligation consultation.
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Ad deadline is Friday Noon for Tuesday’s publication.
Payment must accompany ad.

Use this convenient form to submit your ad to us for publication.
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