
White, to man the Vermillion
station from 3 to 5 p.m. each
weekday afternoon.

“They will be talking about
Vermillion happenings,
bringing in guests, such as the
city manager or Ann from the
Chamber, or other people who
can talk about important
happenings in the Vermillion
community,” Fuller said.
“Representatives of different
non-profit organizations that
are having events and festivities
can join us in the studio which
will be linked up with our
Yankton location.”

This arrangement also
provides the opportunity for
the radio stations and
Vermillion’s community-
produced print products – the
Broadcaster Press and the Plain
Talk – to cooperatively provide
information to listeners and
new marketing opportunities
for local businesses. 

“The Plain Talk and the
Broadcaster Press strive to
provide the local information
that is relevant to the people in
the area and the greater
community,” Fuller said, adding
that the Classic Hits 106.3 FM
and ESPN Radio 1570 share
those goals.

“There are a lot of different
media and outlets where you
can get information and media
and music, but nobody can do
it as well as we can in terms of
getting the local stuff that is
really pertinent to our everyday
lives,” he said. “We’re now able
to offer our businesses a two-
tiered platform of promotion
that includes print and
broadcast.”

“We provide a marketing
package to advertisers, to
businesses in the local region
that is unparalleled. There is no
better combination than what
we provide because of the way

the print and broadcast media is
mixed,” Wood said, “and
because of the promotions we'll
have, because of the tie between
the print and radio. The goal is
to help grow the local economy,
because as the local economy
grows, we grow, and that's
important to us.”

Examples of new marketing
opportunities available to
local advertisers include
features that include both
print and on-air promotions.

“One idea is a one-week
feature on a business where
we're giving them some print,
we're giving them some radio,
we're going to play a game
with it so that it is interactive
to the reader and the listener
and we’ll encourage people to
seek out the business’ ad, and
answer questions about the ad
to win prizes,” Fuller said. “It
puts the interest on these ads
and on our local businesses
and advertisers. The hope is
that people will spend more
money locally. 

“The more attention we
can draw to local stuff, the
better odds we have of those
local dollars staying local. If
local businesses succeed, we
succeed,” he said. “The more
we can share our resources
and focus on local, it will
make sense for everyone
involved.”

“What we're providing
together is more of an
advertising agency marketing
approach. It's a combination of
media that will get the best
results for the advertiser,” Wood
said, speaking of the
cooperative efforts being
planned by Vermillion’s local
radio and print
communications businesses.
“This combination of media is
perfect, because we are two of

the premiere local media
sources, and the only two who
provide good, consistent, local
news, sports and marketing
information. There is no better
combination than what we
provide.”

“Consistency is one of the
major elements of marketing.
Business owners are trying to
run their enterprises, and we're
marketers,” Fuller said. With the
combination of local broadcast
and print media, “we can be a
little bit more on the same page
by having meetings and
interactions and our sales
people hitting the streets
together and talking to clients
together. 

“We can take stress off our
clients and help their campaigns
be more successful. It just really
makes a lot of sense for
businesses because we both
provide viable information for
our readers and listeners,” he
said of the cooperative effort of
KVHT-FM and ESPN Radio
1570 KVTK-AM, and the
Broadcaster Press and
Vermillion Plain Talk.
“Therefore, we've got
subscribers and ears, and that's
what our advertisers need in
order to talk to community
members to convince them to
buy local. If we can get more
people sharing in commerce in
the area, even if it's only 1
percent more over the course of
the year, that's a big number.”

In April, when radio
broadcasts begin from
downtown Vermillion, the
stations may take a page,
literally, from the Broadcaster
Press, which features local
individuals each week in its
“One in a VerMillion” and
“Spotlight on USD” stories.

“Those are a couple great
features in the Broadcaster

Press, and it certainly gives us
the opportunity to interview
these people on the radio,”
Fuller said. “Our stations and
the Broadcaster Press and Plain
Talk will also be able to help
each other by sharing
information and being a source
for one another because we
understand the value of local.
That is important to readers
and the listeners, and therefore
that benefits local advertisers.”

The radio stations’ new
presence in downtown
Vermillion “gives an
opportunity for our valued
clients to be able to produce
their commercials here without
having to travel, and we'll have a
lot of prize giveaways that we
can have at the studio here,”
Fuller said. “There will be a lot
of changes over this next year as
we continue to grow and
establish this new physical
place.”

“The purpose of this, besides
being here physically, is to be
able to broadcast from
Vermillion in conjunction with
our Yankton studios, and we're
going to have Joe Van Goor
doing a feature with Randy
Hammer most weekday
mornings,” he said. “There will
be different individuals who
will join Joe and we’ll have an
extra Vermillion spotlight on
our station.”

Both Wood and Fuller
emphasized the collaborative
effort involving their
businesses will focus entirely
on providing the utmost in
local service to the
community’s advertisers,
readers and listeners.

Fuller noted that the
Vermillion Now! Initiative,
which has proven to be quite
successful in helping the
community reach its
economic development goals,
serves as a good example of
how collaborative efforts can
be successful.

“We have been a Gold level
partner with the Vermillion
Now! campaign. Local is very
important. Vermillion Now! is a
campaign dedicated to growing
local, and anything we can do to
help that, we're going to try to
do,” Fuller said. “We want to
have an open invite to help the
Vermillion community. We are a
public servant, a public trustee
and we're going to use the
Vermillion studio in that role.”

Both Wood and Fuller
noted that their print and
broadcast businesses are not
competitors.

“We’re really in the same
fight together,” Fuller said.
“When you think of the
Vermillion Now! campaign, the
purpose of that is to grow
commerce in Vermillion, to

increase the tax base and
therefore decrease the tax
burden on each individual
person. We're really in this fight
together; we all want to play in
the sandbox together, and we all
want the same result.

“There are going to be a lot
of things in the future that we're
going to be partnering on,” he
added. “We've had a lot of
exciting discussions, and there
are going to be a lot of things
coming. It's going to be a multi-
platformed approach, and
there's going to be a lot of fun
things ahead. I'm really excited
about what's about to come
next.”

“This is really an
extraordinary opportunity to
partner so that advertisers have
the chance to get that shared
media mix,” Wood said.
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The Pi Kappa Alpha
Fraternity, Kappa Pi Chapter at
the University of South Dakota,
will host PIKE Week of Service
from April 2-9. 

The PIKE Week of Service is
a weeklong community service
and philanthropy event in
which the men of the Pi Kappa
Alpha Fraternity at the
University of South Dakota
along with the help of many
others will work to raise money
and awareness for local causes. 

As part of the week of
service, the chapter will
participate in community
service programs and raise
money for leukemia and
lymphoma research, as well as
raise awareness for domestic
violence, including PIKES in the
Park and the Change for
Change event. 

The chapter will also be
completing various service
projects within the community
that week such as Beyond
School Adventure, Vermillion
downtown cleanup, and the
Food Bank of Siouxland. 

This year marks the seventh
annual PIKES in the Park event
set for 5 p.m., Thursday, April 4,
at Prentis Park in Vermillion. 

Tickets for this event can be
purchased at the tables in the

Muenster University Center
from 10 a.m. to 2 p.m. on
weekdays from March 25 to
April 4. The event will include
food, games and music with a
$5 cover charge. 

All proceeds from the event
will be directly donated to
Leukemia and Lymphoma
Research. 

For 24 hours a day, seven
days a week, the fraternity will
hold our Change for Change
event. This event raises
awareness and funds for local
domestic violence shelters.
During this weeklong event, the
men of Pi Kappa Alpha will live
in boxes outside the Muenster
University Center in efforts to
collect any spare change or
monetary donations for shelters
in Sioux City, Vermillion, and
Sioux Falls. 

In regards to all events, both
college students and members
of the community are
encouraged to participate. For
more information regarding
these events, please visit the
“PIKE Week of Service” and the
“PIKES in the Park” Facebook
pages. 

For further information
regarding Pi Kappa Alpha,
contact Brent Olinger at (605)
421-0272.

PIKE Week of
Service April 2-9 Sanford Hospice is recognizing National Doctor’s Day,

March 30, as an opportunity to honor Dr. Mary Jo Olson
and Dr. Stephen Njagi for their much-appreciated work
on the Sanford Hospice Team.

Dr. Mary Jo Olson has been the medical director for
Sanford Hospice for 12 years; Dr. Njagi joined the
Sanford Hospice Team as assistant medical director two
years ago. 

These physicians meet with the hospice nurses, social
workers and clergy to discuss the care and needs of their
hospice patients.

Olson and Njagi are family practice physicians with
Sanford Vermillion Clinic and specialize in the care of
the whole family.  

When asked how they became interested in hospice
care, Olson said, “I thought I could learn from the
experience and I have learned a lot. I have learned how
hospice provides help to the patient and their families at
difficult times in their lives. I have learned how to help
with their pain, provide spiritual guidance and make the
end of life process easier.”

Njagi said,“I don’t like to see people suffer, so I can
help them with comfort cares.”

Hospice provides loving and supportive care at the
end of life. 

When the patient and their doctor determine that a
cure is no longer the focus, Olson and Njagi and the
hospice team are able to provide the physical and
emotional care and support that is needed at the end of
life.

Most hospice patients choose to remain near their
family, friends and pets in the comfort of their own
homes. They may also live in a nursing home or assisted
living center. 

Hospice nurses, social workers, clergy and volunteers
travel to care for them wherever they live. 

Because hospice is a Medicare benefit, there is often
no out of pocket cost to the patient.

Sanford Hospice has been caring for hospice patients
and their families for 25 years.

(Above) Dr. Mary Jo Olson pictured with Julie Harding, LMSW from the Sanford
Hospice Team.
(Below) Dr. Njagi (right) is pictured with Joanne Martin, RN hospice nurse. 

(Submitted photos)

Sanford recognizes Olson, Njagi
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“The more attention we can draw to local stuff, the better odds we have of those local
dollars staying local. If local businesses succeed, we succeed. The more we can share our
resources and focus on local, it will make sense for everyone involved.”

SIMON FULLER


