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The following described farmland located in Clay County, South 
Dakota will be offered for sale by sealed bid with a private 

auction to follow for successful, qualified bidders:

The NE 1/4 Section 8 Township 95, Range 53
The farmland is located 2 miles East of Irene and 1 mile 
South. This parcel consists of approximately 169 acres of 
tillable farmland according to FSA records.
Sealed bids will be accepted at the office of Gary Ward, 109 
North Main Street, Viborg, SD 57070 until 5:00 p.m. on March 
8, 2015.
The three highest bidders and any bidders within ten percent 
(10%) of the highest sealed bid will be notified and invited to 
attend a private auction to be conducted at the office of Gary 
Ward in Viborg, SD on March 15, 2015 at 7:00 p.m.
The Seller reserves the right to reject any and all bids.
10% down is due upon acceptance of the bid.
The balance of the purchase price will be due at closing. 
Closing will be on or before April 15, 2015. The cost of title 
insurance will be shared equally between Buyer and Seller.

169 ACRES OF CLAY COUNTY
REAL ESTATE FOR SALE BY

SEALED BIDS AND
PRIVATE AUCTION

Intereseted parties should contact Daryl Madsen, 
phone number (605) 660-1039, or madsenfarms@
gmail.com for bidding instructions, offer sheets, 
FSA and soil survey maps.

VERMILLION TOWNSHIP
EQUALIZATION MEETING

Wednesday, March 18th, 2015
7:00 PM

Clay County 4-H Center
515 High Street, Vermillion

A written request to Appeal must be delivered to the 
Township Clerk by Thursday, March 12, 2015. 

Request must include parcel number.
Jackie Williams, Clerk
31536 Princeton Ave.
Vermillion, SD 57069

Wednesday, 

MARCH 18, 2015
12:30 pm

Shamrock Livestock Market • O’Neill, NE
Selling 200 Lots

Selling...Quality in Volume!!!

• First Breeding Season Guarantee
• 52 Years Strong ... AI and AHIR
• Complete Performance Data on Every Lot
• Stacked Pedigrees • All Bulls Fertility Tested
• Calving Ease Bulls with Performance!
• Ultrasound Measured • Embryo Transplants
• Volume Buyer's Discount Available

Big Growthy cattle sired by 
some of the breed’s greatest sires.

185 Black Angus Bulls
15 Registered Angus HeifersHe Sells! Lot 1. Sire PA Safeguard

BW 72 lbs.; WW 802 lbs.; 550 wt. 1,717 lbs.
EPD's: BW +0.4; WW+54; M +31; YW+ 106

He Sells! Lot 45. Sire Connealy Calvry.
BW 84 lbs.; WW 775 lbs.; Adg. 4.9 lbs.; YW wt. 1,560 lbs.

EPD’s: BW+3.2; WW+78; M +30; YW+ 131

She Sells! Lot 187. Sire Styles Upgrade
Fancy Show Heifer-Brood Cow-Donor Prospect

BW 74 lbs.; WW 582 lbs.; YW 872 lbs.
EPD’s-BW+I.I; WW+59; M+33; YW+97

WAGONHAMMER RANCHES
has the program you can count on!

For more information and catalog, contact:
Jay Wolf Family, Owners • 402-395-2178
Box 548, Albion, NE 68620
Myron Benes, Sales • 402-649-2719
www.wagonhammer.com
jay@wagonhammer.com

WAGONHAMMER RANCHES
ANNUAL TOTAL PERFORMANCE PRODUCTION SALE

by Sarah Wetzel 
For the Plain Talk

The runners crouched at the 
starting line on the USD Dome 
track Tuesday, ready to spring 
forward at the cue from a starter. 
And they were off! The crowd 
cheered their favorite runners.
No this wasn’t a college track 
meet, or even a high school race.
Tuesday, Vermillion elementary 
school children participated in 
the second annual Fun Run at the 
Dome.
“Their energy for this has really 
been building up for a long time 
so hopefully they got it all out 
today,” said Nicolette Kuchta, 
a first grade teacher at Austin 
Elementary.
The grades took turns running 
the track, kindergarten and first-
graders taking the first hour, then 
second/third, then fourth/fifth.
The event was coordinated by the 
Parent Teacher Association (PTA) 
of Austin and Jolley Schools and 
the Parents and Teachers of St. 
Agnes (PTSA).
The goal of the event was to 
encourage fitness, fundraise for 
school improvements, and teach 
teamwork.
“Each student is a member of 
their school’s team, and as such, 
every child will have a team 
T-shirt,” the fundraiser’s website 
read. “By working together to 
raise the most funds possible, 
students will learn the power 
of working together toward a 
common goal.”
This is slightly different from 
last year where individual 
prizes lessened the team-feeling 
according to Becca Jordre, the 
event coordinator.
“The kids who didn’t raise funds 
didn’t get anything and we hated 
that,” she said. “We just made it a 
team effort this year. The schools 
are each working toward a goal 
so they’re all a team. Nobody’s 
getting singled out.”
Jordre came up with the idea for 
the fun run while brainstorming 
new fundraising ideas.
Jordre said the fun run was 

decided upon as opposed to 
something like a 5k because then 
all the children could participate.
“Last year we used a company to 
help us do it,” Jordre said. “They 
sort of told us what to do and got 
us prizes, put us on a timeline. 
Everything was set up. We did it 
that way because we’d never done 
one before.”
And it was so much fun, they 
decided to keep it going, this 
time organizing it on their own, 
working since last summer 
getting sponsors and setting 
everything up. .
“It’s a lot of work,” Jordre said. 
“The next years will probably be 
less work. We really want to keep 
it happening every year because 
the kids have so much fun.”
And have fun they did for the 
second year in a row.
“The kids come in and some 
of them have never been to the 
dome before and their eyes get 
real big that they get to run on the 
track,” Jordre said. “A few college 
athletes come and put marks on 
their shirt. They get a mark when 
they complete a lap.”
According to Jordre, a ‘lap’ 
consisted of a third of the lap 
for younger kids and half a lap 
for older students. Students 
completed 30 or more laps, 
running and walking for about 
an hour.
“It’s pretty chaotic but it looks like 
the kids are having fun so that’s 
all that matters,” said volunteer 
USD student Danielle Anderson.
“I was marking t-shirts and every 
time they came around they were 
so excited especially when they 
got more than the boxes,” said 
another USD volunteer, Raelee 
Oberg.
Volunteers like Anderson and 
Oberg ran water stations and a 
first-aid table to make the event 
run more smoothly.
Parents were also encouraged to 
come and cheer the kids on.
Jennifer Mincks, mother of 
second-grade Nathaniel, was in 
attendance last year as well.
“I like just getting the kids out 
and active, getting them running,” 

Mincks said. “Just 
having the support 
of the parents up 
here in the stands, I 
really like that.”
Mincks said 
though her son is 
more of a video-
gamer and less of 
a runner, he really 
enjoyed the fun 
run last year.
“His face was so 
red last year,” she 
said. “It was so 
much fun to see 
him.”
Jordre herself had 
a first and third 
grader running in 
the event and said 
the excitement 
spread to those 
who are unable to 
participate.
“We have 
preschoolers who 
are complaining 
that they don’t 
get to run and 
we have some 
middle-schoolers 
who graduated 
after who wish they 
could have done 
it,” she said. “Kids 
want to go to the 
Dome and run.”
According to Jordre, the fun run 
was the PTA’s most successful 
fundraiser last year. Funds will be 
accepted for this year’s fun run till 
the end of the week.
“We don’t expect it to bring in 
as much money this year partly 
because we’re not doing big prizes 
and I think that was kind of a 
draw last year,” Jordre said. “Each 
school has a goal. The money goes 
directly back to teacher grants 
and the art program and teacher 
appreciation days for the school.”
“We’re only a couple hundred 
dollars short of our $3,000 goal,” 
said first-grade teacher Nicolette 
Kuchta of Austin Elementary. “It 
really helps us out. When we have 
a fun project to do we use those 
funds for that. I’m a new teacher 

so there are a lot of things I didn’t 
have and they really helped me 
out with that.”
St. Agnes School plans to use 
part of their funds raised by the 
fun run to contribute to a new 
playground.
“We’ll be looking for input on 
playground equipment as we get 
more of an idea of what we have 
for a budget and what we get for 
grants and such,” administration 
told the St. Agnes students at a 
recent school assembly. “We want 
you to feel an ownership in what 
you have. We want you to feel like 
you’re leaving a legacy behind.”
Though teachers and parents alike 
were excited to raise funds, the 
overall favorite part was seeing 
kids having a blast running.
“They’re not in PE every day, 

they’re not very active every 
day, they’re more likely to play 
computer or video games but they 
all run and have a lot of fun,” said 
Jordre. “For me that was really 
exciting to see.”
“We did this last year and it was 
a blast,” Mincks said. “We liked 
just watching them and cheering 
them on. The funnest part was 
watching their faces when you 
cheered for them. They’d just jet. 
Then they’d slow down on the 
other side. Then they come back 
around and jet again.”
Lisa Sorensen watched her 
kindergartener participate in the 
run for the first time.
“She had a good time, she had 
fun,” Sorensen said. “She got to 
run with some of the kids from 
St. Agnes. That was nice, some 

friends that she knows.”
Sorensen said their family 
attended the Relay for life last 
Sunday which got her daughter 
pumped for the fun run.
“She was excited to raise the 
money and talk to friends and 
family,” Sorensen said. “Just to 
see all the kids out here was really 
neat. They ran the whole time. 
They didn’t even slow down. They 
just went for it.”
According to Jordre, the success 
of the second year is all the more 
reason to keep it going.
“We have so many reasons to 
keep doing the fun run,” she said. 
“I think eventually it will become 
a solid fundraiser.”

Second graders line up to begin running at the Dome Tuesday for the second annual Fun Run.
SARAH WETZEL / FOR THE PLAIN TALK

Kids run for FUNdraiser at the Dome
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Please Recylce

 Home Show
 Lewis & Clark Home Builders Association

 10th Annual

 March 14th & 15th, 2015
 Saturday 10:00 a.m. – 5:00 p.m. • Sunday Noon – 4:00 p.m.

 Product Demonstrations 
 and exhibits will include:

 • Home Builders
 • Design & Construction
 • Windows & Doors
 • Gutters & Siding
 •  Lighting & Electrical Supplies
 • Construction Products
 • Millwork
 • Heating & Cooling
 • Water Conditioning
 • Sunrooms, Fencing & Decks
 •  Closet & Garage Organization
 • Fireplaces
 • Financial Institutions
    ...& much more!

 Yankton Archery Complex  800 Archery Lane, East Hwy 50
 Admission: $3.00/person • Children 12 & Under Free

 Get Inspired...
 The Lewis & Clark Home Builders Association 
 Home Show is designed for home owners in all 
 stages of building, remodeling, landscaping 
 and decorating their homes.

 $1.00 OFF Admission with a non-perishable food item. Donations will be given to the Food Pantry.

 NEW
 LOCATION!!

 Thank You To
 Our 2015 
 Sponsor:


