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St. Agnes youth
will serve tacos
Sunday

The St. Agnes Youth Group is
having their 24th annual taco dinner
fundraiser Sunday, Nov. 17, from 5 to 7
p.m. at the St. Agnes School Gym.

This is an all you can eat meal for
$6 for adults and $4 for children, and
six years and under free.

The proceeds will go toward the
youth group ski trip to Mankato in
February.

This is a matching funds project
with Catholic United.

Dr. Anastasia Searcy, Sanford Health
Vermillion Clinic, presents a check in
the amount of $1,815 to the Vermillion
High School Athletic Booster Club.

The physicians of Sanford Health
Vermillion Clinic donated all fees
collected from athletic physicals done
at the clinic this summer back to the
respective booster club of each student
seen.

The total amount of fees from
athletic physicals distributed to area
booster clubs this year equaled $2,145.

Other area clubs receiving checks
include Beresford, Elk Point-Jefferson,
and Gayville-Volin in South Dakota.
Nebraska school boosters receiving
checks were Ponca, Hartington Public,
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Area booster clubs receive donations

Hofman at 624-6457.

For more information, contact Ray

Cedar Catholic and Wynot.

Jon Robertson, pre5|dent Verm||||on ngh School Athletic Booster Club and other board
members accept the $1,815 donation from Anastasia Searcy, DO, Sanford Vermillion.

(Submitted photo)

Advertising policy approved by school board

By David Lias
david.lias@plaintalk.net

The Vermillion School Board
has approved a policy that sets
guidelines for advertising on
school property.

The policy, in effect, will
prohibit advertising, distribution
of literature and/or
announcements within school
buildings unless they are
approved by the school board,
the superintendent, or the school
building principal.

"Basically, it talks about what
kind of sponsorships we would
allow," said Chris Esping, school
board president, said last month
when the policy was placed on its
first reading. She noted that the
biggest restrictions in the policy
include a ban on all advertising
related to alcohol and tobacco.

The policy was given its
second reading and final
approval at the Monday, Nov. 11,
board meeting.

The policy is designed to
provide a mutually beneficial
relationship between the school
district and the business
community. Among its goals is to
raise revenue to support district
programs.

Official sponsors will receive
certain rights and opportunities
that may include the right to be
an exclusive provider of services

or products for the period of
time addressed by a sponsorship
or advertising contract. The
district's goal is to provide as
many businesses as possible with
an opportunity to sponsor school
programs.

Esping noted the forms in
which advertising may be
allowed, ranging from fixed
signage, banners, electronic
message boards and district
publications, to television and
radio broadcasts, athletic
facilities, district projects and
facilities usage beyond traditional
use, such as concerts, rallies, etc.

Advertising will not be
allowed in classrooms, and
corporate-sponsored curriculum
materials are subject to the
requirements of all district
policies.

Revenue derived from
advertising and sponsorship
programs with the school district
or with a booster organization
will be formally identified as
consideration for advertising
rights or sponsorships. Revenues
will be used to enhance student
achievement, assist in the
maintenance of existing district
programs, provide scholarships
for students participating in
athletic, academic and activity
programs who demonstrate
merit and financial need, or
provide new programs.
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“The one thing about this
advertising that we need to make
clear is the funds are being given
directly to the booster club,” said
board member Shannon
Fairholm. “They are not being
funneled through the school
district in any way, shape or
form.

“Basically, the cooperation
here is just to make sure that the
advertising that is being directed
at our students is appropriate
advertising,” she said. “We are
very grateful for the enthusiasm
of the booster club, and we in no
way want to stymie their
progress. But on the other hand,
we need to be careful on what it
is we actually are advertising.”

Advertising that is
discriminatory, promotes
violence, or may be deemed
religiously or ethically offensive
also is prohibited by the policy. In
a nutshell, the policy notes that
restrictions as approved by the
school board will be in keeping
with contemporary standards of
good taste. Preferred advertising
characteristics include messages
that encourage student
achievement and the
establishment of high standards
of personal conduct.

The policy governs revenue
enhancement opportunities for the
district, prohibiting anything that
may interfere with current

school/school district advertising
and marketing programs, such as
yearbook advertising, cafeteria
contracts with food providers, etc.

Prohibited advertising
includes anything that promotes
hostility, disorder or violence;
attacks ethnic, racial or religious
groups; discriminates, demeans,
harasses or ridicules any person
or group on the basis of gender;
is libelous; inhibits the
functioning of the school or
school district; overrides the
district's identity; or is obscene
or pornographic.

Other types of advertising not
allowed by the policy include
political promotions, including
candidates for office, adoption of
any bond or budget issues, or any
public question submitted at any
general, county, municipal or
school election.

The policy also prohibits
advertising that promotes the use
of drugs, drug paraphernalia,
alcohol, tobacco, firearms,
weapons or illegal materials. Any
business that promotes or
markets alcohol, tobacco or
illegal materials may be withheld.

“T have a question about the
spirit of it (the policy),” board
member Tim Schwasinger said.
“We're in Vermillion, a college
town and we have a lot of eating
establishments that also sell
alcohol ...”
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“We actually had a very
lengthy discussion about this,”
Esping said, “because we knew
that in this town, there is a good
number of businesses like that.
We have to be careful; we don't
want to discriminate, but we
don't really want bars
advertising, if, in fact, their
primary purpose is being a bar. If
over 50 percent of their business
is derived from food (sales), then
it would be okay.

“It (the policy) does put up a
barrier to some businesses who I
am sure would love to support
(the district), and hopefully there
is another avenue they can do
that through,” she said.

The school board may
approve advertising in school
district facilities, on school
district property, or on the school
district web site. Any approval
will state precisely where such
advertising may be placed and
the duration of the advertising. It
also must be approved by written
agreement between the school
board and the advertising
organization or business.

The policy also notes that “the
inclusion of advertisements in
school district publications, in
school district facilities, or on
school district property does not
constitute approval and/or
endorsement of any product,
service, organization or activity.”
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BASKETBALL TICKET
INFORMATION

MEN’S
HOME SCHEDULE

WOMEN'’S
HOME SCHEDULE

2013 SEASON TICKETS (MEN’S or WOMEN'S) 2013

; Adult Reserved $125
11/24 Boise State 2 pm USD Faculty/Staff $107 11/30 Graceland+ 4:15 pm
11/30  Wyoming+ 2 pm Family 4 Pack $299 12/2  Utah Valley 7 pm
12/5  Utah State 7 pm Family 4 Pack add-on $35 12/14  Green Bay 7 pm
12/10  Northern lowa 7 pm Flex Plan:
12/19  St. Mary 7 pm 0 Valchars $75 2014 :
e S0 Vellchers $150 1221 Cal State Il\lorfhrldge 7 pm

14 1 lowa Wesleyan+ 4:15 pm
1/4 Cleveland .Sto.te:- 2 pm MEN’S & WOMEN'’S COMBO PACKAGE 1/11 Denwir 4 pm
1/23  Western lllinois 7 pm Adult R p $225 1/16  1UPUI 7 pm
1/25  Omaha* 2 pm WL Fieosly s 1/18 Fort Wayne* 4 pm
27 Denver* 7 Em -2l e A= 1/30 North DZkoto State* 7 Em
2/13  Fort Wayne* 7 pm Baskethall Seafing 2/1 South Dakota State* 4 pm
2/15  IUPUI* 2 pm 2/4 Peru State 7 pm
2/27  North Dakota State* 7 pm 2/20  Omacha* 7 pm
3/2 South Dakota State* 2 pm [u]c]rlefo]fc|s]a 2/22  Western lllinois* 4 pm
M Priority Seating
RS M Reserved Seating
VISIT QUE WEBSITE g 3 [ Bleacher Seating
v s G“m - B Priority Bleacher Game Times Are Subject to Change
B omms | Doubkhesde
TICKET INFO *Summit League Game
CALL 605-677-5959 ] | m |




