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CLASSIFIED ADS
Ad deadline is Friday Noon for Tuesday’s publication.

Payment must accompany ad.
Use this convenient form to submit your ad to us for publication.

(One word per blank.)

with

Select Publications:
(Per Week Charge)

Broadcaster ($6.60/15 words; 30¢/word after 15) _____________

Missouri Valley Shopper ($4.00/15 words; 15¢/word after 15) +____________

Norfolk Area Shopper ($3.75/15 words; 15¢/word after) +____________

Columbus Area Choice ($2.80/15 words; 15¢/word after) +____________

York Trades ’N Transactions ($2.30/15 words; 15¢/word after) +____________

Albion AdVisor ($3.00/15 words; 15¢/word after) +____________

or

Ultimate 9 – 9 papers ($39.45/15 words; $1.50/word after 15) _____________

Bold Face Type ($3.00):______   Photo ($5.00): ______ +____________

Number of Weeks to Run Ad: x ____________

TOTAL COST: _____________

Name: _________________________________________________________

Address:________________________________________________________

City/State/Zip: ___________________________________________________

Phone Number: __________________________________________________

Check______   Visa______  MasterCard______  Exp. Date:________________

Credit Card Number: ______________________________________________

Signature: ______________________________________________________

Select a Category:
❍ Agriculture ❍ Auctions ❍ For Sale Merchandise ❍ Pets
❍ Announcements ❍ Employment ❍ Lost and Found ❍ Real Estate

❍ Automotive ❍ For Rent ❍ Miscellaneous ❍ Want to Buy

Select Publication:
Per Week Charge
Broadcaster/Plain Talk ($8.10/15 words; 30¢/word after 15)  __________

Reaches 13,000 homes 
Combo into the Missouri Valley Shopper ($4.10/15 words; 15¢/word after 15) +__________

Combination reaches 35,000 homes
Bold Face Type ($3.00):______ Photo ($5.00): ______ +__________
Number of Weeks to Run Ad: x ____________ +__________

TOTAL COST: __________
Call in your ad to 605-624-4429 Fax your ad to: 605-624-2296

Email your ad to: penny.tucker@plaintalk.net
Or place your ad online at www.broadcasteronline.com

Name:–––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––

Address:––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––

City/State/Zip:––––––––––––––––––––––––––––––––––––––––––––––––––––––––
Payment   
❍ Cash ❍ Check ❍ Credit Card 

❍ Mastercard   ❍ Visa

CC# ––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––

CCV: (3 digit code on back of the card:––––––––––––––– Exp. Date:–––––/–––––

Signature:–––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––
(Bring in this form with your payment to The Broadcaster Press.

Payment must be received before the ad runs. Thank you!)

Classified Ads
Use this convenient form to submit your ad to us for publication.

Ad deadline is Friday noon for Tuesday’s publication. Payment must accompany ad.
(One word per blank.)
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Select a Category:
❍ Agriculture ❍ Auctions ❍ For Sale Merchandise ❍ Pets
❍ Announcements ❍ Lost and Found ❍ Real Estate

❍ Automotive ❍ For Rent ❍ Miscellaneous ❍ Want to Buy

For rates on employment ads call 624-4429
Select Publication:
Per Week Charge
Broadcaster/Plain Talk and Missouri Valley Shopper 
($12.90/15 words; 45¢/word after 15) +__________

Combination reaches 35,000 homes
Bold Face Type ($3.00 per line):______ Photo ($5.00): ______ +__________
Number of Weeks to Run Ad: x ____________ +__________

TOTAL COST: __________
Call in your ad to 605-624-4429 Fax your ad to: 605-624-2296

Email your ad to: classifieds@plaintalk.net
Or place your ad online at www.broadcasteronline.com

Name:–––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––

Address:–––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––

City/State/Zip:––––––––––––––––––––––––––––––––––––––––––––––––––––––––
Payment   
❍ Cash ❍ Check ❍ Credit Card 

❍ Mastercard   ❍ Visa

CC# –––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––

CCV: (3 digit code on back of the card:–––––––––––––– Exp. Date:–––––/–––––

Signature:–––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––
(Bring in this form with your payment to The Broadcaster Press.

Payment must be received before the ad runs. Thank you!)

Classified Ads
Use this convenient form to submit your ad to us for publication.

Ad deadline is Friday noon for Tuesday’s publication. Payment must accompany ad.
(One word per blank.)
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fresh food over a grow‐

ing season that exceeds

20 weeks. 

The size of the basket

depends on the amount

of each shareholder’s

investment.

“A lot of this stems from

more and more concern

that people have about

the quality of food that

they are eating,” Sam

said, “They want to know

who is growing their

food, and how they are

growing it. People are

concerned about where

corporate agriculture is

headed and how it per‐

tains to the quality of

food that we eat.”

The family farm where

Sam grew up, was once a

place where livestock

was raised. “We fed cat‐

tle there for 40 years,” he

said. “So the soil is very

rich there.”

At one point in his

career, Sam was respon‐

sible for selling seed to

farmers who had thou‐

sands of acres of land to

plant each spring. Now

that he’s retired, he can

concentrate on produc‐

ing high value food crops. 

“And maybe most

importantly, to share that

abundant food supply of

very high quality fresh

produce with the com‐

munity, which is totally

different than what moti‐

vated me before,” he

said. “The heart of the

farm is the soil, and in

the beginning it’s the

seed. The motivation is

not entirely profit driven,

because of the relation‐

ship with the sharehold‐

ers.

“I’ve always loved fresh

vegetables, and now I’m

doing it on a larger scale

and sharing it with the

community, which is a

wonderful thing to do,”

Sam said.
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CHAMBER CHAT
Vermillion Area Chamber

of Commerce
& Development Company

116 Market Street, Suite
103

Vermillion, SD 57069
605-624-5571

vcdc@vermillioncham-
ber.com

www.vermillionchamber.c
om

Chamber Business:
Business After Hours and

Open House hosted by The
Main Street Center, 320 W.
Main Street, is Tuesday, Sept.
18 from 4-6 p.m. Tours of
the senior center will be
given. Please join us to make
new contacts, socialize and
find out what The Main
Street Center has to offer.
Refreshments will be served.

Business After Hours: Are
you looking for an
opportunity to showcase
your business and network
with your peers? Sign up to
host a Business After Hours
event. These events generally

run from 5-7 p.m. on a
weeknight and the hosting
business provides hors
d’oeuvres and refreshments.
If interested, contact Ann at:

annb@vermillionchamber.c
om or at 624-5571.

Announcements:
Exhibition through Sept.

21 at John A. Day Gallery at

USD’s Warren M. Lee Center
for Fine Arts – “Utopian
Visions: Illustrations from
the Mid-20th Century.”
Includes illustrations from
University Art Galleries
permanent collection 

Heartland Humane
Society (HHS) needs area
support to receive grant
from Chase Community
Giving. HHS is competing
with charities nationwide for
grants ranging from $10,000
to $250,000. Residents can
help by simply voting for
HHS through the Chase
Community Giving
program on Facebook Sept.
6-19. Go to:
http://www.facebook.com/#.
/pages/Heartland-Humane-
Society/71692424908. For
additional information,
contact
hhs@midconetwork.com or
call (605) 664-4244.

ANN BREITAG
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Start getting great local deals today!
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